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The Essentials of Digital Marketing:

Branding

Client Acquisition

Client Retention

Media Relations

Business Intelligence

Programmatic Display

Branding & Awareness – Display Advertising

Unlike contextual based targeting, programmatic allows 
you to take display ads one step further by adding 
behavioural targeting criteria.

The results – according to Yahoo!, display is responsible 
for approximately 150% lift in search interest.



Agency Trading Desk (ATD)

ATD (Managed Services) DSP (MediaMath, Adroll, Turn)

• Low Commitment

• No Set Up Fees

• No Ad Serving Fees

• Managed Service

• Qualified Traders w/ Experience

• Dedicated Campaign Manager

• High Commitment (annual)

• High Set Up Fees

• High Campaign Minimums ($20K+)

• Self Serve

• Extra Fees $$$ - Ad Serving, Pixel 

Generation, etc…

VS



Display – Inventory Partners

Inventory Partners

We are connected to over 50 Ad Exchanges / 
Networks with access to over 150+ 
countries.

Don’t limit your reach by only running on 
DoubleClick or GDN.



Display – Inventory Partners



Display – Data Partners

Third Party Data Partners

Our Data Management Platform is integrated 
with over 60 data partners and target users with 
confidence and precision.



Display – Data Partners



Pre-Bid Solutions

Brand Safety

Limits any Adult, Alcohol, Drug, Hate Speech, 

Illegal Download or Offensive Language 

Content to come into contact with your brand.

Viewability

Make your impressions count by targeting the 

top 10-75% of impressions that are most likely 

to be viewed for the longest time.

Suspicious Activity

Blocks very high risk sites above and beyond 

our daily updated block lists which are already 

in place.

Cyber Security

When a non-human impression, known as 

“Sophisticated Invalid Traffic (SIVT)” is 

identified, we will block that impression from 

serving.



Mobile: Common Ad Dimensions



Computer: Common Ad Dimensions


