
Advertising Options

Google Ads



Google Ads - SERP

Search Engine Results Page

• Sponsored Ads – Located at the top and bottom of 
search results. Typically 3-6 ads per page.

• Organic Results - Located in main body of the 
search results. Typically 10 spots.

• Local Results – Typically displayed above organic 
and below sponsored (Google Maps listings)



Google Ads –Ad Networks



Google Ads –Ad Types

Text Ads

Responsive AdsImage Ads

YouTube Video Ads (TrueView)



Google Ads –Ad Types

Shopping Ads Call Only Ads



Google Ads – Targeting Options

Search (CPC)

• Keyword (Broad, Phrase, Exact, Negative)

• Location Targeting (country, state, city, zip, custom)

• Language (browser)

• Device Targeting

Display – Audience Targeting (CPC & CPM)

• Demographics
• Affinity 
• In-Market
• Custom Intent
• Similar Audiences
• Remarketing

Display – Content Targeting (CPC & CPM)

• Topics
• Placement
• Content Keywords
• Display Expansion for Search


